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INTRODUCTION

The Atlantic Coast Route is a major cycling route that
aims to promote, in a sustainable way, the touristic

potential of the six countries that it crosses.

It is the result of the collaboration of 18 European
partners who have worked together on the Atlantic

On Bike project sponsored by the InterReg program.

The Atlantic Coast Route is part of the European
EuroVelo routes network developed by ECF

(European Cyclists’ Federation).

The purpose of this manual is to ensure the consistent
and coordinated communication of the route, regardless
of the country, regardless of the tool, so that it is
identified and recognized as a unique product, with its

specific values and personality.

It outlines in detail the elements that are compulsory
in relation to positioning of logos etc, transmitting key
messages, signposting and communication. It gives

examples to be followed.
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BRAND PLATFORM

ATLANTIC COAST ROUTE AT A GLANCE :

* 1 cycle route from North Cape in Norway to south Portugal
* 9,000 km

* 6 countries, 6 cultures, 6 climates, 6 atmospheres

* 1 single EuroVelol signage

* 1 shared thread : the Atlantic and its magnificent wildness
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PITCH AND BASELINE

The Atlantic Coast Route is an invitation to experience a unique

adventure with a great 1.

From Norway to Portugal, the route covers six countries (Norway,
United Kingdom, Republic of Ireland, France, Spain and Portugal),
providing an opportunity to discover an extraordinary range of climates,

cultures and unique points of interest in a peaceful setting.

An advennture, filled with an unlimited number of experiences and life
moments all with a common thread: enchantment with spectacular

views and nature.

And of course a unique signage found all along the trip: the number 1
in its European flag to remind you of its affiliation with the European

EuroVelo routes network.

The experienced cyclist will challenge himself/herself by covering this

9,000 km epic route with a journey of several months.

Families or less experienced cyclists can start with more accessible
sections (on the southern part of the route), to get familiar with the
world of cycling travel. There is no doubt that they will then have only
one wish: to keep going to cover the whole route and be one of the

finishers.

Atlantic Coast Route

* Unveil a new facet of Europe, along its Atlantic Coast.
* Travel through Europe in a respectful way.

* Enjoy a safe adventure.

* Be one with nature.

The baseline

Atlantic Coast Route : So unique, so diverse.

The baseline and product name will be presented in their international

version only, i.e. will be presented in English only.
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CYCLING TARGETS

Cyclists travelling by bicycle
over long distances / long
periods

* For communicating the route in its

entirety

* To be prioritized for transnational

operations / communications.

O % o®
oY ioN

Couples and families on tour
trips ranging from two days
to two weeks

* For global and national

communication of the route

* For operations / communications

at the national level.

Sdds

Couples, families, beginners
and local residents on a day
trip

* This does not apply to these types

of cyclists
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TARGET MARKETS

The main countries to be targeted are

the six countries covered by the Atlantic Coast Route:
* Norway

* United Kingdom

* Republic of Ireland

* France

* Spain

* Portugal

Also, potentially for long-distance cyclists from:
* Germany

* Sweden

* The Netherlands

* Poland
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VALUES AND KEY MESSAGES

» Breathtaking landscapes : the great outdoors and the untouched wilderness
There's only 1 route : Atlantic Coast Route and an infinite number of sceneries.

Norwegian fjords, English lochs, the Irish wild coast, French pine forests, ports and beaches of Spain and Portugal.

» A must-see testimony of the European history
There's only 1 route : Atlantic Coast Route and an infinite number of cultural treasures.

Scottish castles, the cities of Nantes and La Rochelle in France, the historic sites of Salamanca and Merida in Spain.

»Simple, authentic and shared moments
There's only 1 route : Atlantic Coast Route and an infinite number of encounters.
The strong and warm cultures of Ireland, Brittany and the Pays Basque with their legendary festivals. Gastronomy in all

its forms: from Irish beers to Portuguese bacalao, Spanish tapas and Breton pancakes.
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IMAGERY

ATLANTIC OCEAN
UNSPOILT NATURE
GREAT OUTDOORS
SCENIC

Warning : the photos are illustrative of a photographic atmosphere. They are not free of rights and cannot be used in communication tools.
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IMAGERY

ADVENTURE
CHALLENGE
TRADITIONS
DISCONNECTING

Warning : the photos are illustrative of a photographic atmosphere. They are not free of rights and cannot be used in communication tools.
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IMAGERY

AUTHENTIC
SIMPLE
DIVERSE
SHARING

Warning : the photos are illustrative of a photographic atmosphere. They are not free of rights and cannot be used in communication tools.
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both inside and outside the area.

The fundamentals shape the boundaries of the brand.
They bring its consistency and personality.
They ensure that at first glance, the brand is identified,

recognized and valued.

The image of our brand, based on the fundamentals,

is one of our essential strengths.

It is up to us to build it, expand it and respect it!
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The more a brand communicates in a distinct language, the easier it is to recognize it,
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THE FUNDAMENTALS

LOGO
DESIGN

The international logo of Atlantic Coast Route

is composed of the following elements :

- The number 1 corresponding to the route * * * X *

identification ) ¢ ) ¢ * *
* *

- The 12 yellow stars referring to Europe

- The blue square referring to Europe

These 3 elements cannot be separated. * * * *
* 5 Kk * *
* 4 Kk

The name Atlantic Coat Route can be either
integrated into the blue square (version 1) or
placed outside (version 2).

Atlantic Coast Route

The choice for version 2 will be made to
guarantee and enhance a good visibility of the

name of the route. Version 1 Version 2

The 2 versions of the logo are provided under

different formats (pdf, jpg and png).

* X %
* *

«1q -
* *
* y x

* X %
* *

*1 *
* *

Frutiger 87

Atlantic Coast Route
_ Extra Black CN

* 5 *

Atlantic Coast Route

30 mm

Minimum size
of logo use
Version 1

Example of use
of the logo Version 2
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THE FUNDAMENTALS

COLOURS OF
THE LOGO

Four-colour version

* X %
* *

* *

* *
* 4 *

Atlantic Coast Route

C 100 RO

M 80 V 51
J o B 153

N O

PANTONE
Reflex Blue

co R 255
MO V 204

J 100 BO

N O #FFCCOO
PANTONE

Yellow
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THE FUNDAMENTALS

NATIONAL
ADAPTATIONS

SIGNPOSTING

National logos are integrated in an adapted

version of the Atlantic Coast Route logo.
This adaptation is made possible exclusively
for signposting purpose (see example opposite). A < ' !
Z ",}’l Via de la Plata
<®
La vélody

Atlantic
Coast Route *,

Atlantic Atlantic

Coast Route *

Coast Route *,

Basic frame France example Spain example

COMMUNICATION

The national logos shall be placed side by side,
homogeneously and of equal visual importance.
This adaptation is made possible exclusively
for communication purpose (see example

: * *
opposite). ** ** { ** ** J
i ] » - Y
* * * *
* Kk y 5;“’ * 5 K Via de la Plata
Atlantic Coast Route La Vé‘oc\" Atlantic Coast Route

France example Spain example
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THE FUNDAMENTALS

PROTECTION
ZONE

For a good visibility of the logo, a minimum
space equivalent to the width of the digit “1” R R S
must be left blank of any sign or text. Ficiis con prepe
vellorum verempo
rerferf eribus qui
optatis simusciis ex
es ped moditis aut
laborepudae duciet qui
soluptatque vendunti
nobitat velestrum
con prepe
vellorum
verempo
rerferf eribus
qui optatis
simusciis
ex es ped
moditis aut
laborepudae
duciet qui
con prepe vellorum
verempo rerferf eribus
qui optatis simusciis
ex es ped moditis aut
laborepudae duciet qui
soluptatque vendunti
nobitat velestrum
rehendae volesciet
occaecte noneceritat
quiasi ut etur ad
moluptat plabores

NO GRAPHICAL ELEMENTS SHOULD
APPEAR IN THIS AREA.

................................................................... Example
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THE FUNDAMENTALS

ADAPTATIONS TO
COLOURED BACKGROUNDS

The logo adapts perfectly to light LIGHT BACKGROUNDS

backgrounds.
For a better reading of the logo on dark * X % * X % * X % * X %
backgrounds, it must have a white outline. * * * * * * * *
* * * * * * * *
i i i * * * * * * * *
The thickness of the white outline * 4 * x 4 * Yo 5 * 4 *

corresponds to half of the width of the “L” of
the word Atlantic.

Atlantic Coast Route Atlantic Coast Route Atlantic Coast Route Atlantic Coast Route

DARK BACKGROUNDS

* K %
* *

*1 *
* *
* 5 K

Atlantic Coast Route

* X %
*

*
*1 *
* *

* % *

Atlantic Coast Route

* X &
*

*
*1*
* *

* 5 *

Atlantic Coast Route

When the background is
the same blue as the logo,
there is no white outline.

* X %
*

*

*1*

* *
* 5 K

Atlantic Coast Route

* X %
* *

*1 *
* *
* 5 *

Atlantic Coast Route
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THE FUNDAMENTALS

FORBIDDEN
ADAPTATIONS

In order to ensure consistency, the Atlantic
Coast Route logo is subject to strict rules that
must apply to all communication media.

The logo must be reproduced without any
modification, using the files provided by the
Atlantic Coast Route communication team.

tlantic Coast Route

No colour changes are
allowed other than the
versions provided.

* <
* *
* *

Atlantic Coast Route

The proportions between
the different elements
must remain unchanged.

*x T ok

!

k**

*
*
*

x
*
*

ATLANTIC COAST ROUTE

The fonts used are
not modifiable.

>* *
* *
* >*

'x**

A?.:antic Coast Route

Any distortion
is prohibited.
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THE FUNDAMENTALS

FONTS

The main fonts for communication media are

COMMUNICATION

Aguawax.
The use of these typographical elements is Aquawax
essential to guarantee the brand's graphic LIGHT MEDIUM BOLD The Aquawax typography

consistency.

The font for your office tools (PowerPoint and
Word templates)is a system font installed by
default on your computer (Calibri).

azertyuiopgsdfg
hjkimwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

REGULAR
azertyuiopqsdfg
hjkImwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

azertyuiopqsdfg
hjkimwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

SEMI BOLD
azertyuiopqsdfg
hjkimwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

azertyuiopqsdfg
hjkilmwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

BLACK
azertyuiopqsdfg
hjkimwxcvbn
AZERTYUIOPQSDFG
HJKLMWXCVBN

features an italic version
for each weight.

OFFICE TOOLS DIGITAL

CALIBRI Raleway

REGULAR BOLD ITALIC REGULAR BLACK
azertyuiopgsdfg azertyuiopqsdfg azertyuiopgsdfg azertyuiopqsdfg
hjklmwxcvbn hjkimwxcvbn hiklmwxcvbn hjklmwxcvbn
AZERTYUIOPQSDFG AZERTYUIOPQSDFG AZERTYUIOPQSDFG AZERTYUIOPQSDFG
HJKLMWXCVBN HIKLMWXCVBN HJKLMWXCVBN HJKLMWXCVBN
BOLD BOLD

azertyuiopgsdfg azertyuiopqsdfg

hjklmwxcvbn hjklmwxcvbn

AZERTYUIOPQSDFG AZERTYUIOPQSDFG
HJKLMWXCVBN HJKLMWXCVBN
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THE FUNDAMENTALS

COLOUR

C 100 R 33 C 100 R 58 C 100 R 59 R 139
M 80O V 33 \Y /@] \"y M 40 V 118 V 182
The colour range of the Atlantic Coast Route TONES J o B78 J o B 152 J O B 187 B 227
brand consists of a palette of 16 colours. BLU E [\ Y| #21214e N O #3a4d98 N O #3b76bb #8bbbe3
These colours can be applied to all PANTONE PANTONE PANTONE PANTONE
communication media : publishing, office 662C 286C 285C 292C
documents and web.
They can be used in small touches, as well as
in flat colour surfaces in the background of C 87 R 60 R 106 R 151
documents or for typography. M 25 V10O V179 V197
TONES J 57 B 100 B 165 B 58
N 26 #3cbeb4d #6ab3a5 #97c53a
GREEN
PANTONE PANTONE PANTONE
555C 346C 375C
c O R 190
M100 VO
J 100 B 39
TO N E S #81004f N O #beOO27 #c53558 #c46398
RED
PANTONE PANTONE PANTONE PANTONE
227C 185C 1925C 224C
R 204 C 35 R 176
V 100 M 30 \"Av/e]
B 48 J 25 B 173
TO N E S #cc6430 N O #bOaaad
ORANGE
PANTONE PANTONE PANTONE
172C 1375C 421C
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THE FUNDAMENTALS

GRAPHIC
SIGNS

To reinforce the visual identity of the Atlantic
Coast Route brand, graphic signs can be
applied to the various tools.

They become brand'’s visual references and
help animate the layout.

This sign can be used
adjusting the level of
transparency according to
the environment.

Part of the sign can give
rhythm to the texts.

Pictograms can be used
to set the rhythm of page
layouts.

MARCHES CIBLES

>

A
7

A
N

A
N

PLATEFORME DE MARQUE

ATLANTIC COAST ROUTE C'EST :

clable : du Cap Nor
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THE FUNDAMENTALS

PICTOGRAMS

Pictograms can be used to set the rhythm
of page layouts.
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SIGNPOSTING

The route information panels for EuroVelo 1 - Atlantic Coast Route

are based on the European recommendations for the signing of EuroVelo
routes : Resolution on Road Signs and Signals, UNECE, 2009 (available
from : www.unece.org) and the Manual “Signing of EuroVelo cycle routes”,

ECF, 2016 (available from : www.eurovelo.org/downloads/guidelines/).




25
CORPORATE
DESIGN MANUAL

SIGNPOSTING

ROUTE INFORMATION
PANELS

In the case where the route is not
associated with a local or regional route, the
international version for the logo is used.

See page 15.

NORWAY

Glastonbury %

UNITED KINGDOM
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SIGNPOSTING

ROUTE INFORMATION
PANELS

In the case where the route is associated

with a local or regional road, the integrated . NANTES 28.5
version of the logo is used. .é. 50
See page 16, LA ROCHELLE

FRANCE SPAIN

b

Atlantic

Coast Route *

REP. OF IRELAND
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APPLICATIONS

To support our development strategy and ensure a good brand visibility, the identity will be implemented on

all our communication tools.

Keeping consistency in the graphic designs of the Atlantic Coast Route brand will contribute to:
e Increase the awareness, recognition and promotion of our visual identity

e Root our brand on a long-term perspective

e Promote a real “identity effect” that reflects our values both internally and externally.
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APPLICATIONS

PUBLISHING
Press Kit

n Atlantic Coast Route

SO unique SO diverse

Un voyage 3 travers tout le continent,
des pays Scandinaves jusqu'a 'Algarve au Portugal.

UNITED >
ORMAY KINGDOM .
4 é Y B - | {
55 # et ),
A

—

FRANCE

SO
UNIQUE
’

%

i
DIVERSE [i§

continent,
jusqu'a I'Algarve au Portugal, prenez la véloroute Atlantique
pour d plu a oraux du m

Au menu : des plages ens h majestueux,
ports pleins de vie et de charme. L'EuroVelo 1 est une

merveille du monde: el

12 548 KM :
DE BERGEN AU CAP
NORD JUSQU'AU SUD
DEL'ALGARVE

Transnational version

<consee [ 5
FRANGE

Découvrez le meilleur de chaque région
sur le sentier balisé le plus long de France.

Pédalez le long de la céte atlantique de Roscoff
en Bretagne jusqu'a Hendaye au Pays Basque.

Plus de 1200 km d'itinéraire cyclable “La mer n'est jamais trés loin
aménagés dans les 2 sens : lors de cette épopée
# 4 régions

atlantique! "

#*10 départements traversées
# plus 70 % de litinéraire en denors de Ia circulation.

Que vous soyez en famille, en couple ou en rando
sportive, venez découvrir la cote Atiantique et toutes
ses richesses le long d'un parcours sécurisé et balisé du
nord au sud ou du sud au nord,

Le vélo, synonyme de liberté, vous surprendra au
détour de chaque virage Ltinéraire a été élu Véloroute
de 'année 2013 au Fiets-en-wandelbeurs d Amsterdam.

wwwatlantic-coast-route.com

National version
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APPLICATIONS

PUBLISHING
Flyer

Atlantic Coast Route
SO UNIQUE SO DIVERSE

atlantic-coast-route.com

Transnational version

LA COTE
ATLANTIQUE
de la Bretagne
jusqu’au Pays
Basque

SI0)

UNIQUE

S10)

atlantic-coast-route.com

National version
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APPLICATIONS

EVENTS

Pop-up banners

$©)
UNIQUE

S©

£ - DIVERSE

UNITED
NORWAY KINGDOM IRELAND

B

‘i -
cugl P

) 4V

FRANCE SPAIN PORTUGAL

Transnational version National version

SO

UNIQUE

FRANCE

DIVERSE

SO

N\ sl

<
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APPLICATIONS

EVENTS

Banner

ATLANTIC

COAST ROUTE

atlantic-coast-route.com

\—-/

Transnational version

atlantic-coast-route.com

ATLANTIC
COAST ROUTE

v

National version

RECTO

EUROPEAN UNION

rey
ic Area

European Regional Development Fund

il
Atlant

S

atlantic-coast-route.com

VERSO

5B Junta de

Castilla y Ledn
RN st algane
hS
TWECF S ama
s P
eSCHEer CYCLABLES

atlantic-coast-route.com
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APPLICATIONS

OUR OFFERS

1 Atlantic Coast Route

DIGITAL

Newsletter

SIHEIPSHIRE
SANTA CRUZ / PENICHE

In Santa Cruz there is a beach with
the same name with a long sandy,
light-colored and rock formations that
make it a very popular seaside resort.
To the far south the Ponta da Vigia
cliffs form a series of rocky outcrops
among which the Penedo do Guincho.

3 548 KM : FARO

In Santa Cruz there is a beach with
the same name with a long sandy,
light-colored and rock formations that
make it a very popular seaside resort.
To the far south the Ponta da Vigia
cliffs form a series of rocky outcrops
among which the Penedo do Guincho.

SYMPA LA CARTE POSTALE
DES VACANCES A VELO
SUR LA VELODYSSEE

#lavelodyssee #velodyssee #vélodys-
sée #veloroute #cyclo #cyclotourisme
#cycle #cycling #eurovelo #eurovelol
#bike #biketrip #bikelife #travelling
#travel #travelbike
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APPLICATIONS

DIGITAL

E-mail signature

N ALEXANDRA DUPONT

RESPONSABLE DE LA COMMUNICATION
a.dupont@atlantic-coast-route.com

* 4 *

Adresse - Code postal - Ville

Tél. +33 (O)4 65 74 95 14

Atlantic Coast Route

atlantic-coast-route.com

%k ALEXANDRA DUPONT

RESPONSABLE DE LA COMMUNICATION
a.dupont@atlantic-coast-route.com

* 4 *

_ Adresse - Code postal - Ville
Atlantic Coast Route Tél. +33 (0)4 65 74 95 14

atlantic-coast-route.com
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APPLICATIONS

DIGITAL

Social networks

> O Kapu on Instagram W - +

© | Instagram s @0 o

Atlantic_coast_route Fol
* o x - const.

0

206posts 611 followers 696 following

Atlantic Coast Route

kapu_by_alama s a coll f designers, writ

Atlantic Coast Route
@atlanticcoastroute

passionate about crafting, creating, curating and sharing content and ideas that
are useful to the design community www kapu.alamacreative.com

Home

About

Like Follow Share More Message
Photos

Likes
# staws [ Photovideo -
Posts

Create a Page

Invite friends to like this Page
Photos

Veggies es bonus vobis, proinde vos postulo
‘essum magis kohlrabi welsh onion daikon
amaranth tatsoi tomatillo melon azuki bean
garlic.

535 Likes

3 other friends like

Facebook

@Home [} Notfcations [ Messages v Soareh Tt

Load more
v
]
S\ e
BLEHA g ABOUTUS. SUPPORT BLOG PRESS AP KBS PRNACY TEAWS DRECTORY LANGUAGE a7 sTAGRAM
B

Tweets  Folowing  Folowers  Likes

456 789 10

» Tweets
Atlantic coast Route Who oy Instagram
S R —— . 7o gl
- e e
Photoshop, llustrator, Adobe X3,
Siketcn, ree fonts, mockups, an free . N -
HTML templates. © Q1 01 i 2 Fo
.
& Presties Cafs OFtsabisCala un 28 o
@ Joined dune 2017 = Froo Twiter Mookup 2017

Twitter




35
CORPORATE
DESIGN MANUAL

APPLICATIONS

DIGITAL
Web banner

Atlantic Coast Route

From t to west, EuroVelo 1

crosses the entire Algarve

Destinations  Réservations  Boutique Q Recherche 8 86 connecter

INFOS PRATIQUES  LES INCONTOURNABLES  AVOIR, AFAIRE  BOUTIQUE  ARTICLES

Atlantic Coast Route

Accuell > Europe > Portugal > Faro

VIVEZ DES EXPERIENCES UNIQUES

Jo découvre

£ ASES ADRESSES DITINI

)

La capitale de FAlgarve posséde un caractére portugais pl que a plupart d stat
balnéaires. Souvent ignorée des touristes, cette ville sans prétention abrite une belle marina, ses parcs -@-
et ses places sont bien entretenus, et son coeur médiéval plein de richesses. Il fait bon déambuler dans

ses ruelles piétonnes 4 a découverte de musées et déglises avant de sarréter  fun des nombreux cafés
en plein air. Cette ville universitaire accueillant une vie

une scéne théitrale dynamique. Les lagunes du Parque Natural da Ria Formosa et les plages des
environs, notamment sur Hlha de Faro au sud-ouest et 'liha da Barreta (ou llha Deserta) au sud,
ajoutent au charme du lieu

LIRE LA SUITE >

Example



36
CORPORATE
DESIGN MANUAL




37
CORPORATE
DESIGN MANUAL




=

Statens vegvesen

Norwegian Public Roads
Administration

DEPARTEMENTS & REGIONS

60 CYCLABLES

ﬁ“"

uclan

University of Central Lancashire

™

countenr

an
Nafarroako Gobierno
Gobernua de Navarra

<AECF

EUROPEAN CYCLISTS’ FEDERATION

1iterrey PR
Atlantic Area

European Regional Development Fund

W,

Via de la Plata

A
»aAMAL

Comunidade Intermunicipal do Algarve

EUROPEAN UNION

JUNTA DE EXTREMADURA

Consejeria de Economia e Infraestructuras

Castillay Leon

-~
W
TURSMODE :
pon'ruaAL!!@ algarve g Comhairie Contae
w« W4 onegal County Council
'COMHAIRLE CONTAE MHAIGH EO
MAYO COUNTY COUNCIL

PYRENEES
ATLANTIQUES

[LE DEPARTEMENT]

JUNTR DE ANDALUCIA
CONSEIERIA DE TURSHO Y

/i

g
Lavélody® g







* X %
*

*

*1*

* *
* 4 x

Atlantic Coast Route

For all questions
regarding this graphic charter,
please contact the
Atlantic Coast Route communication team

by mail: atlanticcoastroute@gmail.com.

@®ALTIMAX



